
                                                        Syllabus of Courses of  

        Master of Commerce (M.Com) Programme at Semester III                            
 

            Group B:  Business Studies (Management)        1. Rural Marketing- Modules at a 
Glance 
 

SN Modules 
No. of 

Lectures 

1 Introduction to Rural Marketing 15 

2 Consumer Behaviour and Rural Marketing 15 

3 Agricultural Marketing 15 

4 Recent Trends in Rural Marketing 15 

Total 60 

 

SN Modules/ Units 

1 Introduction to Rural Marketing 

  Rural Marketing: Concept, Scope, Nature and Evolution of Rural 
Marketing,  Rural Marketing Strategies-4P’s, Rural Infrastructural 
Facilities – Warehousing, Cold Storage,  Logistics. 

 Indian Rural Market: Profile, Rural Vs Urban Market, Importance of 
Branding, Scope and Importance of Transportation Networking in 
rural markets. 

  Problems of Rural Consumer: Adulteration, Short Weight and 
Measures, 
Unfair Warranties and Guarantees, Unreasonable Pricing, Challenges 
and Future of Rural Marketing 

2 Consumer Behaviour and Rural Marketing 

 
 Consumer Behaviour: Characteristics of Buying Behaviour- 

Awareness, Understanding, Consumer Purchase Decision, Importance 
of Rural Marketing Communication, Salesmen Influence. 



 Government Schemes: Rural Development Programmes and 
Schemes of Government, Entreprenuership Development 
Programme, Role of Food Corporation of India (FCI), Role of Khadi 
and Village Industries Commission (KVIC).  

 Role of Banks in Rural Marketing: Role of Agricultural Cooperative 
Banks,  Commercial Banking for Rural Marketing 

3 Agricultural Marketing 

 

 Agricultural Marketing- Importance, Prospects and Issues, Role of 
Cooperatives and Self Help Groups (SHG) in Rural Marketing 

 Commodity Boards: Role and Contribution of Commodity Boards in 
generating revenue to government and employment in rural India. 

 Agricultural Exports: Composition and Contribution of Agricultural 
Exports in generating revenue for India- Food Grains, Organic 
products, Marine Products, Role of Agricultural & Processed Food 
Products Export Development Authority (APEDA) 

4 Recent Trends in Rural Marketing 

 

 E- Commerce: Importance of E-Commerce and Impact of E- 
Marketing on rural consumers, Concept of Digital Village, Role of 
Social Media in rural marketing. 

 Information Technology: Impact of IT in Agricultural Marketing, E-
Chaupal, Project Shakti, Web-casting-online training and guidance to 
farmers.  

 Online Marketers: Role of Online Marketers, Growth and Challenges 
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